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This document is designed to aid companies in gathering comprehensive information and effectively assessing potential
attention measurement partners. It includes recommended questions to ask during the evaluation process.

Company Information

1.

Provide a brief overview of your company, including its history, mission, key personnel, and how long your attention
measurement solution has been live in the market.

What differentiates your attention measurement solution from others in the market, and what is your long-term vision for
attention measurement?

How does your solution help advertisers or agencies improve their campaigns and drive better results?
How does your solution help publishers improve their ad inventory value and user engagement?

What is your global coverage and support for international campaigns? Detail your measurement capabilities across
different countries and regions, including any limitations or variations in service.

How can your attention measurement data support scalable advertising operations, including automation,
optimization, and decision-making across large-scale campaigns or multiple advertiserse

In addition to measuring attention, what other products, services, or offerings do you provide?

Provide case studies or examples of successful client outcomes across brands, agencies, and publishers. Highlight the
advertising use cases your solution supports by industry vertical.

What advertising use cases does your solution supporte

. Do you offer solely post-bid attention measurement, or do you have an end-to-end solution across the lifecycle of an

impression?

Methodology and Data Collection

1.

How do you define and calculate attention metrics2 Describe your attention measurement methodology in detail.
Indicate if you measure attention via data signals, eye tracking, facial coding, or physiological and/or neurological
observations method:s.

What devices (e.g., mobile, desktop, smart TV, CTV/OTT, gaming consoles) and media channels (e.g., social video,
streaming audio, display, podcast) do you measure? What data signals do you collect, what metrics do you provide,
and what are some limitations?

What environments (e.g., browsers, operating systems, websites, in-app) do you measure? What data signals do you
collect, what metrics do you provide, and what are some limitations?

What core media quality measurements are included in your solution by default (e.g., brand safety, brand suitability,
ad fraud, ad viewability, audibility)2

Which media quality measurements or features are available at an additional cost? Provide details on any premium or
add-on services beyond your core offering.

Do you use any proprietary algorithms or machine learning models for attention measurement? If yes, please explain.

How do you ensure the accuracy and reliability of your attention data? Can you provide case studies or research that
validate your methodology?

Can the metrics be leveraged to drive both upperfunnel, midfunnel, and lowerfunnel KPIs2 Please explain for each.

At what levels of attention do you see a correlation with business outcomes?
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10. Does your solution provide realtime attention measurement or post-campaign analysis@ If realtime, is it bidirectional or

unidirectional? Please explain.

Reporting and Insights

1.

What types of reporting and insights do you provide (e.g., dashboards, APls, custom reports)2 How frequently are
these reports and insights delivered? Please attach a list with descriptions.

What metrics are provided, and what dimensions are reported on2 Please attach a list with definitions.

Can you provide granular data breakdowns by campaign, ad format, device, audience segment, etc.2 How granular
is the data provided (e.g., log-level data)? Please attach any examples (screenshots or spreadsheets).

Do you offer any benchmarking or industry comparison data? If yes, please provide descriptions or examples.
How frequently is data updated and available for reporting2 How often is the data refreshed?

How does your solution handle data aggregation and analysis across multiple campaigns, advertisers, or time
periodse Please describe your capabilities for cross-campaign insights, trend analysis, and large-scale data processing.

Do you offer realtime reporting and insights? If so, what is the latency, and how is realtime data visualized?

What customization options are available for reporting views and formats2 Can users create their own custom reports
or dashboards?

How does your platform integrate with other reporting and visualization tools (e.g., Google Data Studio, Tableau,
Power Bl)2 Are there APIs available for seamless data integration?

. How do you leverage artificial intelligence or machine learning in your reporting and insights2 Please describe any Al-

driven features or capabilities, and provide examples of how they enhance data analysis and decision-making.

Integration and Implementation

1.

What technology platforms, ad servers, publisher tools, etc., do you have integrations withg Do you have any
partnerships or collaborations with other tech solutions, data providers, or attention measurement solutions@

What is the process for implementing and activating your attention measurement solution? Please explain the typical
onboarding timeline and process.

Do you provide any technical support or resources for integration and troubleshooting? Please explain the support
available.

Are there any specific requirements or dependencies for using your measurement solution? Please explain.

Can you describe the customization options available during the integration process to ensure the solution aligns with
our specific business needs and objectives?

What is the scalability of your solution in terms of handling increased data volume as our business grows?

How can advertisers, agencies, or publishers incorporate your attention data into an optimization tool or custom
bidding strategy?

How flexible is your solution in terms of integrating with our existing tech stack and workflows2 Please explain.

How flexible is your platform in incorporating new data sources as our needs evolve? Please explain.

. How do you handle data aggregation and analysis across multiple campaigns, advertisers, or time periodse Please

describe your capabilities for cross-campaign insights, trend analysis, and large-scale data processing.
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Privacy, Compliance, Accreditations, and Certifications

1.

How do you ensure compliance with privacy regulations such as GDPR, CCPA, and other state and global
regulations? What are your plans for adapting to new or evolving privacy laws?

What data privacy and security measures do you have in place to protect user information?

Do you obtain user consent, and do you provide any tools or support for managing user consent and opt-outs2 Please
explain how this is managed.

Can you summarize your data privacy policy and provide a link for further detailse
Do you hold any third-party privacy certifications or undergo regular privacy audits (e.g., MRC, TAG, IAB Tech Lab)?

Has your organization adopted industry standards for data privacy, such as the IAB Multi-State Privacy Agreement
(MSPA) or completed the IAB Diligence Platform? If not, can you elaborate on your approach to data privacy
compliance?

How do you handle data breaches or security incidents, and what protocols are in place for notifying affected parties?
What measures do you take to anonymize or pseudonymize data to enhance privacy protection?

How often do you review and update your privacy policies and practices to ensure ongoing compliance with evolving
regulations?

. How do you manage data sharing, including identifying who you share data with and how you disclose this

information to users and your customers?

Pricing and Contracts

1.

Ea

© © N o

10.

What is your pricing model for attention measurement services (e.g., CPM-based, flatfee, subscription)?
Are there any minimum spending or volume requirements, or long-term contract commitments?@
Do you offer any volume discounts or custom pricing options? If yes, please describe.

For any premium or add-on services, can you provide an overview of the pricing structure? Are these priced separately
or bundled with other features?

What are your terms for data ownership and usage rights?

What are your terms of service2 Can you share a draft of a contract?

Are there any setup or implementation fees? If so, what do they cover?

How do you handle pricing for international campaigns or clients with global operations?

Can clients upgrade or downgrade their service plans? If yes, what is the process and are there any associated fees?

What is your policy on contract termination or cancellation? Are there any penalties or notice periods required?

Support and Resources

1.

What happens during the onboarding processé What are the typical steps involved, and what level of support do you
provide during this process?

What types of resources do you provide during the onboarding process
What level of support do you provide on an ongoing basis, and what types of resources are available to clients2

What training or educational resources do you offer to help clients effectively use your platform?
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How do you handle product updates and new feature releases, and how will these be communicated to clients?

Do you offer extended support for evenings, weekends, and holidays?2

What is the process for clients to report technical issues or request assistance, and what is your typical response time?
Do you provide a dedicated account manager or support representative for ongoing client assistance?

Are there any additional costs associated with accessing advanced support or premium resources?

How do you handle escalations for technical issues that cannot be resolved through standard support channels

Customization and Flexibility

1.
2.
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10.

Can your attention measurement solution be customized to our specific needs and goals2 Please provide examples.
Do you offer options for custom metric calculations or reporting views? Please provide examples.

Can we export aftention data to use in our own analysis or modeling tools2 What level of support do you offer for
custom APl integrations with our internal systems?

How flexible is your solution in terms of integrating with publishers' existing tech stack and workflows? Can your
platform integrate with our existing data visualization tools for enhanced reporting?

How does your platform handle the customization of attention measurement for different industry verticals?
s there a capability to create custom dashboards for different stakeholders within our organization?

Can we create and save custom report templates for recurring use?

How do you handle requests for ongoing customization and updates postimplementation?

Are there any limitations to the customization capabilities of your attention measurement solution?

Can you provide examples of how other clients have successfully customized your solution to meet their unique
requirements?e

Roadmap and Innovation

—_
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9.

10.

What is your product roadmap for attention measurement over the next 12-24 months?

How do you stay up-to-date with the latest industry trends and innovations in attention measurement?

Do you plan to expand your measurement capabilities or integrate with new platforms? If so, which ones?
How do you incorporate client feedback and requests into your product development process?

What new features or enhancements can clients expect in the near future, and how will these improvements benefit
their campaigns?

How do you ensure your product remains innovative and ahead of the competition in the rapidly evolving landscape
of attention measurement?

What are your plans for enhancing data accuracy and reliability in future updates?

How do you approach the integration of emerging technologies such as artificial intelligence or machine learning into
your attention measurement solutions?2

Can you provide examples of recent innovations or improvements that have been made to your platform?

How do you prioritize which features or updates to develop next based on industry changes and client needs?
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About IAB

The Interactive Advertising Bureau (IAB) empowers the media and marketing industries to thrive in the digital economy. Its
membership comprises more than 700 leading media companies, brands, agencies, and the technology firms responsible

for selling, delivering, and optimizing digital ad marketing campaigns. The trade group fields critical research on interactive
advertising, while also educating brands, agencies, and the wider business community on the importance of digital marketing.
In affiliation with the IAB Tech Lab, IAB develops technical standards and solutions. IAB is committed to professional
development and elevating the knowledge, skills, expertise, and diversity of the workforce across the industry. Through the work
of its public policy office in Washington, D.C., the trade association advocates for its members and promotes the value of the
interactive advertising industry to legislators and policymakers. Founded in 1996, IAB is headquartered in New York City.

IAB Attention Task Force

The Attention Task Force is focused on enhancing how attention is measured and understood within advertising and marketing.
It aims to create a standardized framework, develop metrics for broad use, and establish a common industry language.
Importantly, the task force is collaborating with the Media Rating Council (MRC) to set guidelines for accrediting attention
measurement solutions. A significant addition to their work is the creation of explainer resources for various attention
measurement approaches. These resources aim to clarify different methodologies, aiding in the comprehension and application

of attention metrics.

IAB Attention Task Force
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IAB Measurement, Addressability & Data Center

IAB's Measurement, Addressability & Data Center (MAD) aims to provide essential industry guidance and education on
solutions and changes in underlying technology and privacy regulations. The MAD Center specializes in measurement and
attribution, addressability, advances in retail media, and privacy changes, providing a comprehensive approach to digital
media challenges. Board members set the agenda and direction for IAB and the industry, approve and prioritize key initiatives,
influence industry best practices, receive priority access to IAB experts, research, and tools, and participate in exclusive events
and meetings.
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Contact Information

For questions related to the content of this document, please contact:
IAB Measurement, Addressability & Data Center

data@iab.com

Angelina Eng
Vice President, Measurement, Addressability & Data Center
Interactive Advertising Bureau (IAB)

angelina@iab.com

Additional Resources

For more resources and the latest updates on attention measurement, including explainers, best practices, checklists, RFI
questions, and etc, please visit iab.com/attention
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