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2020 IAB 250 to Watch: Products
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2020 IAB 250 to Watch: Services
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Methodology

• Objective
Aggregation and analysis of the companies identified on the 2020 IAB 250 to Watch list to determine 
trends during COVID

• Method for Aggregation
Internet scrape for news articles and activities of the 2020 IAB 250 to Watch
Timeframe: April-October

• Method for Funding Section
Both CB Insights and Tech Crunch were used to analyze the 2020 IAB 250 to Watch lists to identify 
funding by type, IPOs, and acquisitions. 2020 and 2019 data for the 2020 IAB list as analyzed in aggregate 
to determine overall volume and size of deals, deal share by funding stage, and average deal size YoY.
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2020 IAB 250 to Watch: Impact during COVID

Overall, direct-to-consumer brands strengthened during COVID. The IAB 250 to Watch epitomize 
the support these independents are receiving from investors and consumers, as well as DTC 
innovation, capabilities, and agility. 

IAB 250 to Watch:
• Investors continue to support the IAB 250 to Watch: average funding deal size and late-

stage investment increasing YoY
• Acquisitions during COVID are consistent with prior years
• Also on par with prior years: submitted public filings and IPO exploration
• Sales and Revenue increases are lead (in part) by new product launches, extensions and key 

partnerships
• Flexibility in operations accelerates agility and increases flexibility for these brands during 

COVID, including increased inventory capacity and automation 
• Diversity and inclusion leadership exemplified by the 2020 IAB 250 to Watch
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Funding, Acquisitions & IPOs

2020 IAB 250 to Watch Considered 
Strong and Reliable
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IAB 250 to Watch: Funding rounds during COVID
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IAB 250 to Watch: Most notable deals

Sources: Tech Crunch, 10/8/20; Retail Dive, 9/28/20; Restaurant Dive, 6/19/20; Reuters, 9/24/20; Coursera, 7/17/20; Forbes, 6/24/20 8

https://techcrunch.com/2020/10/08/instacart-raises-200m-more-at-17-7b-valuation/
https://www.retaildive.com/news/allbirds-raises-100m-despite-pandemic/585983/
https://www.restaurantdive.com/news/doordash-could-surpass-15b-valuation-with-rumored-new-funding/579734/
https://www.reuters.com/article/us-greenlight-financial-funding/greenlight-maker-of-money-management-app-for-kids-raises-215-million-idUSKCN26F27M
https://blog.coursera.org/coursera-raises-130-million-in-series-f-round-of-financing/
https://www.forbes.com/sites/stevenbertoni/2020/06/24/hospitality-startup-sonder-raises-170-million-at-a-13-billion-valuation-during-covid-travel-collapse/
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IAB 250 to Watch: Deal size grows

9Source: CB Insights, 10/27/20

Deal Size

https://app.cbinsights.com/cxn/80570/138524
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IAB 250 to Watch: Late-stage investments increase

10Source: CB Insights, 10/27/20

Deal Share by Stage

https://app.cbinsights.com/cxn/80570/138524
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IAB 250 to Watch: Robust acquisitions activity during COVID
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IAB 250 to Watch: Notable acquisitions

12Sources: Tech Crunch, 7/6/20; NYTimes, 6/29/20; Unilever, 9/1/20; Travel Weekly, 10/5/20; Ad Age, 8/31/20

https://techcrunch.com/2020/07/06/uber-takes-out-postmates/?guccounter=1
https://www.nytimes.com/2020/06/29/business/lululemon-buys-mirror.html
https://www.unilever.com/news/press-releases/2020/unilever-to-acquire-liquid-iv.html
https://www.travelweekly.com/Travel-News/Hotel-News/Selina-acquires-Remote-Year-as-remote-work-trend-heats-up
https://adage.com/article/news/bayer-buy-vitamin-company-careof-225-million-valuation/2277941
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IAB 250 to Watch: Public filings and IPO explorations
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IAB 250 to Watch: Notable filings and IPOs

14Sources: NASDAQ, 10/9/20; Bloomberg, 10/1/20; NYTimes, 9/28/20; Cision / PR Newswire, 9/25/20;  Food Dive, 9/1/20; Bloomberg Quint, 7/2/20

https://www.nasdaq.com/articles/hearing-aid-manufacturer-eargo-sets-terms-for-%24100-million-ipo-2020-10-09
https://www.bloomberg.com/news/articles/2020-10-01/hims-inks-1-6-billion-deal-to-go-public-via-oaktree-spac
https://www.nytimes.com/live/2020/09/28/business/stock-market-today-coronavirus
https://www.prnewswire.com/news-releases/poshmark-inc-announces-confidential-submission-of-draft-registration-statement-for-proposed-initial-public-offering-301138424.html
https://www.fooddive.com/news/plant-based-food-maker-laird-superfood-files-for-40m-ipo/584482/
https://www.bloombergquint.com/markets/thrive-causemetics-said-to-work-with-goldman-on-sale-or-ipo
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IAB 250 to Watch: Sales growth during COVID
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IAB 250 to Watch: Notable sales activity

16Sources: Tech Crunch, 9/29/20; Business Insider, 8/26/20; AdExchanger, 5/14/20; CNBC, 9/10/20; U.S. Chamber of Commerce, 10/6/20; Forbes, 9/16/20

https://techcrunch.com/2020/09/29/duolingo-ceo-explains-language-apps-surge-in-bookings/
https://www.businessinsider.com/dtc-ceo-say-how-companies-succeed-in-post-pandemic-world-2020-8
https://www.adexchanger.com/advertiser/obe-fitness-grows-memberships-10x-as-home-fitness-surges/
https://www.cnbc.com/2020/09/10/peloton-pton-reports-fiscal-.html
https://www.uschamber.com/co/good-company/the-leap/winky-lux-profits-at-target-amid-pandemic?utm_source=rss&utm_medium=google-good-company&utm_campaign=feeds-google-good-company
https://www.forbes.com/sites/pamdanziger/2020/09/16/thrive-market-is-thriving-in-the-pandemic-with-sales-up-90-thanks-to-these-4-trends/?sh=4775982d5617
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IAB 250 to Watch: Strategic partnerships announced during COVID
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IAB 250 to Watch: Notable partnerships

18Sources: Essence, 9/25/20; U.S. Chamber of Commerce, 10/6/20; Business Insider, 9/22/20; Retail Leader, 8/12/20; Retail Dive, 8/10/20; BEVNET, 5/11/20

https://www.essence.com/fashion/walmart-launches-joint-collaboration-with-eloquii/
https://www.uschamber.com/co/good-company/the-leap/winky-lux-profits-at-target-amid-pandemic?utm_source=rss&utm_medium=google-good-company&utm_campaign=feeds-google-good-company
https://www.businessinsider.com/modern-fertility-will-sell-pregnancy-and-ovulation-tests-at-walmart-2020-9?utm_source=feedburner&utm_medium=feed&utm_campaign=Feed%3A+typepad%2Falleyinsider%2Fsilicon_alley_insider+%28Silicon+Alley+Insider%29
https://retailleader.com/public-goods-debuts-cvs-and-secures-new-funding
https://www.retaildive.com/news/casper-expands-physical-presence-through-tie-up-with-sams-club/583220/
https://www.bevnet.com/news/2020/olipop-introduces-cherry-vanilla-flavor
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IAB 250 to Watch: Product & service expansions and extensions during COVID
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IAB 250 to Watch: Notable line extensions

20Sources: Glossy, 7/21/20; CNN, 10/20/20; Refinery29, 8/11/20; Refinery29, 10/15/20; Adweek, 10/12/20; Retail Dive 4/29/20; Grocery Dive, 8/5/20; 
Cision / PR Newswire, 10/27/20

https://www.glossy.co/beauty/function-of-beauty-expands-personalized-approach-to-body-care/
https://www.cnn.com/2020/10/20/business/allbirds-sustainable-apparel/index.html
https://www.refinery29.com/en-us/2020/08/9959603/eloquii-unlimited-plus-size-rental-clothing-platform
https://www.refinery29.com/en-us/2020/09/10041506/summersalt-new-activewear-launch
https://www.adweek.com/brand-marketing/liquid-iv-expands-its-flagship-product-line-after-unilever-acquisition/
https://www.retaildive.com/news/allbirds-steps-into-performance-footwear-market/577004/
https://www.grocerydive.com/news/doordash-launches-new-online-convenience-store-dashmart/582998/
https://www.prnewswire.com/news-releases/postmates-brings-the-best-of-local-retail-to-your-doorstep-with-launch-of-new-shopping-experience-ahead-of-holiday-season-301160547.html
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IAB 250 to Watch: Logistics innovation during COVID
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IAB 250 to Watch: Notable production and logistics innovations

22Sources: Retail Dive, 9/16/20; Glossy, 7/21/20; Tech Crunch, 7/22/20; Supply Chain Digital, 10/5/20; Adweek, 9/22/20

https://www.retaildive.com/news/chewys-limited-sku-warehouse-inventory/585326/
https://www.glossy.co/beauty/function-of-beauty-expands-personalized-approach-to-body-care/
https://techcrunch.com/2020/07/22/misfits-market-raises-85-million-series-b-to-send-you-ugly-fruits-and-veggies/
https://www.supplychaindigital.com/company/adoreme-digital-disruption-fashion-supply-chain
https://www.adweek.com/brand-marketing/why-is-american-giant-vault-collection-hoodies-sustainability/
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IAB 250 to Watch: Diversity leadership
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IAB 250 to Watch: Notable diversity and inclusion initiatives

24Sources: CNET, 6/16/20; UPROXX, 6/5/20; Business Wire, 6/17/20; Veranda, 6/2/20; Adweek, 4/9/20; Beauty Packaging, 8/21/20; 

https://www.cnet.com/how-to/companies-donating-black-lives-matter/
https://uproxx.com/life/postmates-black-owned-businesses/
https://www.businesswire.com/news/home/20200617005331/en/ThirdLove-Launches-Entrepreneurial-Program-to-Support-Women-of-Color
https://www.veranda.com/home-decorators/g32732507/design-community-black-lives-matter/
https://www.adweek.com/brand-marketing/over-20-dtc-companies-brands-x-better-covid-19-relief/
https://www.beautypackaging.com/contents/view_breaking-news/2020-08-21/thrive-causemetics-launches-moisturizing-hand-sanitizer/
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About Us
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The Interactive Advertising Bureau empowers the media and marketing industries to thrive in the digital economy. Its 
membership is comprised of more than 650 leading media companies, brands, and the technology firms responsible for 
selling, delivering, and optimizing digital ad marketing campaigns. The trade group fields critical research on interactive 
advertising, while also educating brands, agencies, and the wider business community on the importance of digital 
marketing. In affiliation with the IAB Tech Lab, IAB develops technical standards and solutions. IAB is committed to 
professional development and elevating the knowledge, skills, expertise, and diversity of the workforce across the industry. 
Through the work of its public policy office in Washington, D.C., the trade association advocates for its members and 
promotes the value of the interactive advertising industry to legislators and policymakers. Founded in 1996, IAB is 
headquartered in New York City.
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About Our Sponsors
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eBay Ads is a trusted partner to some of the world’s biggest 
brands and sellers. Our innovative and transparent approach to 
data helps our partners understand their audience best. 
Leveraging more than 100 million user journeys every month, 
we humanize data at scale and create connections between our 
partners and our community.

Twitter: @eBayAds | LinkedIn: eBay Ads

Google's mission is to organize the world's information and 
make it universally accessible and useful. Through products and 
platforms like Search, YouTube, Maps, Gmail, Android, Google 
Play and Chrome, Google plays a meaningful role in the daily 
lives of billions of people. Google is a subsidiary of Alphabet Inc.

TikTok is the leading destination for short-form mobile video. 
Our mission is to inspire and enrich people’s lives by offering a 
home for creative expression and an experience that is genuine, 
joyful, and positive. TikTok has global offices including Los 
Angeles, New York, London, Paris, Berlin, Dubai, Mumbai, 
Singapore, Jakarta, Seoul, and Tokyo. www.tiktok.com.

Founded in 2004, Facebook’s mission is to give people the 
power to build community and bring the world closer together. 
People use Facebook’s apps and technologies to connect with 
friends and family, find communities and grow businesses.

https://twitter.com/eBayAds
https://www.linkedin.com/company/ebayads
http://www.tiktok.com/
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