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Objective

Understand and benchmark the evolving 
strategies, operations, and models used by 

the key decision-makers behind todayôs 
disruptor brands
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Methodology

Online survey executed by Ipsos among 203Direct to Consumer brand founders as well as 
senior executives including Chief Executive Officer, President, other C-level and Senior Vice 
President/Vice President. 

ÅCompanies represent all major consumer brand categories
ÅResponses were anonymous and aggregated

Note:  Company information gleaned in tandem with the Direct Brand Media & Customer 
Acquisition Study
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Who You Are



7


