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OWNING KEY MOMENTS DRIVES RESULTS

Frequency of exposure enhances campaign performance

y 97%
89%

82% Awareness

I Brand favorability

79%
Consideration

TV Spot 1- 3units 4 - 6 units 7+ units
Mirriad + TV Spot

Brand awareness Brand consideration Brand favorability Liked the ad format Format a natural fit
78% 87% 91% 88% 92%
A 10rppPT A 12 ppT A 12 ppPT

* Percent point increase exposed group vs control group. Sample: 434 control/254 exposed, online survey amongst 18-45 yrs Nov 2018.
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