
EMOTIONALLY 
INTELLIGENT

ADVERTISING
POWERED BY AI
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https://vimeo.com/310200302


OWN THE MOMENTS 
THAT ARE MOST IMPORTANT 

FOR YOUR BRAND



* Percent point increase exposed group vs control group. Sample: 434 control/254 exposed, online survey amongst 18-45 yrs Nov 2018.

Awareness

Brand favorability

Consideration

TV Spot 1 – 3 units 4 - 6 units 7+ units
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Frequency of exposure enhances campaign performance

Brand awareness

78%
10 PPT

Liked the ad format

88%
Format a natural fit

92%87%
Brand consideration

12 PPT

Mirriad + TV Spot

OWNING KEY MOMENTS DRIVES RESULTS

91%
Brand favorability

12 PPT



LET’S TALK

Maria Teresa Hernandez
VP, Sales & Brand Partnerships
maria.hernandez@mirriad.com 

Mark Melvin
EVP, Sales & Brand Partnerships
      mark.melvin@mirriad.com


