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Background

About the IAB internet advertising revenue report

Commissioned by the IAB and conducted by
PricewaterhouseCoopers LLP on an ongoing basis, with
results released quarterly, the “IAB internet advertising
revenue report” was initiated by the Interactive Advertising
Bureau (IAB) in 1996. This report utilizes data and information
reported directly to PwC from companies selling advertising
on the internet as well as publicly available corporate data.

The results reported are considered to be a reasonable
measurement of internet/online/mobile advertising revenues
because much of the data is compiled directly from information
supplied by companies selling advertising online. The report
includes data reflecting desktop and mobile online advertising
revenues from websites, commercial online services, ad
networks and exchanges, mobile devices, and email providers,
as well as other companies selling online advertising.

The report is conducted independently by PwC on behalf of
the IAB. PwC does not audit the information and provides
no opinion or other form of assurance with respect to

the information. Only aggregate results are published

and individual company information is held in strict
confidence with PwC. Further details regarding scope and
methodology are provided in the appendix to this report.
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Executive summary

Digital revenues for full Advertising revenues from
year 2018 surpassed $100 digital video totaled $16.3 billion
billion for the first time for FY 2018, up 37% from

Internet advertising revenues in
the United States totaled $107.5
billion for the full year (“FY”) of
2018, with Q4 2018 accounting for
approximately $31.4 billion and Q3

the prior year. Revenues from
digital video now make up more
than 15% of total revenues.

2018 accounting for approximately

$26.6 billion. Revenues for FY 2018 “ \
i [0)

increased 21.8% over FY 2017. Surpassing $100 billion in annual revenue is a watershed

Quarter over quarter
digital revenues increase
18.1% for Q4 2018

Advertising revenues delivered

on mobile devices totaled $69.9
billion in FY 2018, a 39.7%
increase from the prior FY

2017 revenues of $50.1 billion.
Advertising delivered on a mobile
device now makes up 65.1% of
total internet advertising revenues.

.

moment for the digital advertising ecosystem—one built
on its power to build direct relationships between brands
and today’s consumers. Innovative platforms like over-the-
top television, podcasts, virtual reality, and augmented
reality all have the potential to help marketers forge even
stronger ties with audiences, as brands navigate the new
‘consumer first’ playing field.”

| Randall Rothenberg, President and CEO, |IAB

J

“Year after year, brands have been increasing their commitment

to digital as a primary channel to reach consumers. The analysis
in this report highlights important drivers and trends that

could influence interactive’s trajectory in the years to come, as
marketers look to new formats and technologies to help them

connect with consumers.”

| David Silverman, Partner, PwC
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2018 revenues show continuing
strong growth

Digital revenues totaled $107.5B in FY 2018

Revenues for FY 2018 totaled $107.5 billion, $19.2 billion (21.8%)
higher than in FY 2017.

FY 2017 vs. FY 2018 revenue
($ billions)

21.8% YoY growth

FY

2017 2018

* Restated due to inclusion of podcast revenue

($ millions) Q12017 Q2 2017 Q3 2017 Q4 2017
As originally reported $19,352 $20,786 $21,764 $26,106
As revised $19,404 $20,847 $21,832 $26,183

Source: IAB/PwC Internet Ad Revenue Report, FY 2018
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