THE RISE OF VOICE

Gimlet
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SMART SPEAKER
OWNERSHIP IS
GROWING FASTER
THAN THE IPHONE

Source: VoiceBot
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50

40

30

20

- Smart Speakers

2.4

3.6

Years to Adoption

iPhone

The Internet

4.8

o TV

- Radio


https://voicebot.ai/voice-assistant-market-data-news/

KEY
PLAYERS

Amazon Google Apple Microsoft



VOICE MARKET SHARE

Smart speaker installed base to reach 100m in 2018

Worldwide smart speaker installed base forecast by platform
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Source: Canalys estimates and forecasts, Smart Speaker Analysis, May 2018 O Ccana lyS




KEY
NEW DEVICES

Bread and Butter

Amazon Fire Cube Google Home Hub Amazon Echo Auto



BUT DON'T
FORGET PHONES

SAMSUNG




CURRENT
VOICE USAGE

2% 9%

OF AMERICAN CONSUMER OF SMART SPEAKER

HAVE A SMART SPEAKER OWNERS WHO EXPECT TO

BUY ANOTHER ONE THIS
HOLIDAY SEASON

Source: Adobe



https://www.slideshare.net/adobe/adi-state-of-voice-assistants-113779956

CURRENT
VOICE USAGE

71% 8%

OF SMART SPEAKER OWNERS OF SMART SPEAKER
USE THEIR SPEAKER AT LEAST OWNERS REPORT USING
ONCE A DAY THEM ALMOST NEVER

Source: Adobe
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https://www.slideshare.net/adobe/adi-state-of-voice-assistants-113779956

CURRENT USE CASES
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Swiss Army Knife Device Management

We bring storytelling and sound design to
the primary voice uses.



CURRENT USE CASES
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Swiss Army Knife Q&A Device Management Interactive Entertainment

We are leading the charge in developing an
unrealized use of voice.



CURRENT
VOICE USAGE

13%
34% 27% manage

o hecki finances
checkin
53A) asking for trafficg

directions

0,
70 A asking fun 32%

7 (] 17%
report using a questions calendar/ ey food
voice assistant schedtle =of delivery

for music

47%

46% online 30% 30% playing

ala.rms/ search sports shopping & games
reminders scores

ordering

64% items 36%
weather 46% 35% making calls 24%

s )
forecast checking basic 31% send and
the news research smart home receive
commands msgs

PRIMARY ACTIVITIES BITE SIZED INFORMATION EMERGING USE CASES
Source: Adobe


https://www.slideshare.net/adobe/adi-state-of-voice-assistants-113779956

PROJECTED
2020 GROWTH

9%

OF HOUSEHOLDS WILL HAVE
SMART SPEAKERS

Source: eConsultancy

>50%

OF SEARCH WILL BE DONE
THROUGH VOICE



https://econsultancy.com/tag/the-state-of-voice-search-in-2018/
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VOICE CASE STUDIES






https://docs.google.com/file/d/1SJSLgVXSRRuyc_rVJRNDPHTGz-kkTBv6/preview

CHOMPERS

RESULTS

7%

OF PARENTS REPORTED THEIR
KIDS WERE BRUSHING MORE
AFTER USING CHOMPERS.

7%

OF PARENTS SAID IT WAS
“VERY EASY" TO GET THEIR
KIDS TO BRUSH AFTER
USING CHOMPERS. ONLY 6%
SAID THE SAME BEFORE
CHOMPERS

RETENTION RATE THAN THE
AVERAGE ALEXA SKILL

¢

CANNES LION WINNER FOR
BRANDED CONTENT - AUDIO

MEDIA PLAN OF THE YEAR
WINNER FOR “BEST USE OF
VOICE”

Gimlet




FROM PODCAST TO SKILL




QUESTIONS TO
CONSIDER

e Whatis my brand doing to
prepare for voice commerce?

e How do |l optimize my media
for voice search/discovery?

e Whatis the sound of my
brand?




NEW SHOWS THIS FALL!

Gimlet

WITHOUTRAIL THE

CUT

ON TUESDAYS

Gimlet
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Gimlet

THANK YOU!



