
Hungary 74%

Russia    63%

Germany   62%

Canada   62%

Chile   61%

 

A Global Perspective
LIVE VIDEO STREAMING 

USAGE
live video streaming 
GLOBAL

91%

89%

77%

76%

73%

Several times a day

Once a day

Weekly

Monthly

Less than monthly

Don’t watch digital video

THE RISE
Live video streaming video is on 

STREAM MORE 
live videos than last year 

9 IN 10 
in UAE & KSA 
view live streaming 

Live Video Streaming 

INCIDENCE 
by country

Live Video Streaming 

FREQUENCY
by consumer

United Arab 
Emirates

Kingdom Saudi 
Arabia

Canada United Kingdom

South Africa

53%

17%

11%

9%

5%

4%

OF CONSUMERS GLOBALLY 
watch digital video content at least

70% ONCE
A DAY

South America  & MENA have the 

STRONGEST VIDEO USAGE

80% 77%

Asia-Pacific

North America

Europe

65%

66%

66%
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47%

Consumption 

INCREASES
THROUGHOUT THE DAY 

15% 17%
26%

31%
40%

19%

1%

5%

9%

OVERNIGHT
2am - 6am

ALL DAY
24hrs

IRREGULAR TIMES

DEVICES  
USED FOR 

Live Streaming

34%

41%

44%

28%

26%

26%

67%

SHORT Live Streaming LONG Live Streaming

60%

62%

67%

57%

52%

47%

Most popular 

CONTENT TYPE
per country

Will Live Stream

WORLD CUP 
 matches

China

Mexico

Europe

United Arab Emirates 
& Kingdom Saudi Arabia

55% 46%

51%

35% 29%

35%

78%

71%

66%

29%

65%

42%

Live Streaming

CONTENT 
TYPE

45% 

30% 

31% 

29% 

24% 

23% 

22% 

28% 

27% 

TV Series

Tutorials

Sport
Gaming Sessions

Video by Family / Friends

News

Celebrity or Influencer Videos

Concerts

Talk Shows

45%

31%

China

Russia

Kingdom Saudi Arabia

Peru

Mexico

Colombia

United Arab Emirates

Brazil

South Africa

United Kingdom

United States

Consumers interact with

ADVERTISING
when Live Streaming 

of consumers globally 
PREFER FREE,AD-SUPPORTED 

live streaming 

South 
America

Europe 
& Africa

North
America

52%

59%

55%54%

Prefer 
SUBSCRIPTION 
Services with No Advertising

Prefer 
A LA CARTE 
Services with No Advertising

United Arab
Emirates

Sweden    39%

Mexico   38%

Italy   38%

China   35%

Australia   35%

Global Average   30%

BUY NOW

11
$

STARTUP

BUY NOW

14
$

BUY NOW

27
$

PRO

Monthly
PRICING PRICING

Yearly

Subscription NO 
ADS

35%

32% 28%

18%21%

38% Kingdom Saudi
Arabia

China

South Africa

Turkey

Global Average

TOOK ACTION 
after seeing an ad during a live video stream

64%

18%
Remembered 
the Brand

12%
Searched for 

more Info

11%
Recommended

the brand

11%
Talked to others 

16%
Cicked Ad

14%
Visited
Website

13%
Favoured 
the Brand

Nearly 

 ENGAGE
 with an ad seen while 

live streaming video. 

2
3

89%

88%

77%

75%

74%

United 
Arab 

Emirates
Kingdom
Saudi
Arabia

Mexico

Colombia
Peru

A 29-question survey was designed and �elded in 21 markets : Australia, China, Germany, Hungary, 

Ireland, Italy, Russia, South Africa, Sweden, Switzerland, Turkey, United Kingdom, United Arab Emirates, 

Kingdom Saudi Arabia, Canada, Mexico, United States, Brazil, Chile, Colombia, and Peru,  by On Device 

Research. Two hundred consumers, who were 18+,  owned or had access to one of the following devices: 

Feature phone/PC/Laptop/Smartphone/Tablet/Gaming console/Smart TV/Video streaming devices, were 

polled in each of the markets. All comsumers had watched video digitally on a PC/laptop, smartphone, 

tablet or connected TV,  and had ever watched live video streaming on any device or platform.

Nearly 

HAVE LIVE 
STREAMED
 video

3
2 ‘s

65%

United States


