
Don't miss our deep dive session "Blockchain: Getting to Radical Transparency" on  
Feb. 13 at the IAB Annual Leadership Meeting and discover how Blockchain can solve 
transparency for Marketers. Learn more at iab.com/alm.

BLOCKCHAIN FOR ADVERTISING

What is blockchain? 

Blockchain, best known at this point in the context of financial markets, is the technology underpinning Bitcoin, 
with many innovative uses. Blockchain is an immutable, distributed ledger or record of transactions 
between a network of participants. The entries in the ledger are governed by pre-defined rules and validated  
by the network. The network can be public like bitcoin or private with only select participants.

What are the benefits of blockchain in the media and advertising space? 

• Given the complex nature of the digital advertising supply chain, blockchain technology can offer  
    greater efficiency, reliable and high-quality data.

• Blockchains can create a more efficient medium by which two or more completely anonymous or  
    semi-anonymous parties can complete various types of transactions potentially at a low cost. 

• Since blockchains are decentralized peer-to-peer networks, there is no single point of failure and  
    no single access point for malicious hackers. Thus, it enhances safety and security for data.

• This ability to keep a fully verifiable and immutable ledger or database that is available to all  
    members of the blockchain provides a layer of trust and transparency that isn’t always  
    available within media and advertising processes.

• While blockchain will not cure all of ad tech's problems, it can be beneficial in situations where  
    there is censorship and both sides of the supply chain (i.e. publisher and advertiser) are disadvantaged  
    by not having access to that information.

What are some potential use cases for blockchain in media and advertising?
While synonymous with crypto-currency, new transactional use cases are emerging for blockchain  
such as buying and selling digital or advanced TV ad inventory, fraud prevention, white listing  
authorized sellers of inventory, campaign reconciliation, enabling use of smart contracts to simplify  
the IO process, validating advertising assets, etc.

For more information, please visit iab.com/blockchain


