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Content Marketing is here to stay

Percentage of B2C Marketers Percentage of B2B Marketers
Using Content Marketing Using Content Marketing

No No

Yes Yes

Source: Content Marketing Institute
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IAB Content Studio Showcase — 2017 Presenters
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IAB Content Studio Showcase — 2017 Presenters
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IAB Content Studio Showcase — Registered Brands
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IAB Content Studio Showcase — Key Themes

1.

Publishers know their audience best and can prepare
content in a way that they know will resonate with their

audiences.

Publishers are in the content business. They have top
notch creative access to execute with excellence.

Publishers are adept at distributing content on both
their owned and operated properties, as well as on paid
distribution platforms, usually on social media sites.
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IAB Content Studio Showcase — Best Practices

Resist the urge to sell.

A

|

“=~ Storytelling |

Brand/publisher collaboration is key to success.

~ Storyselling

Just Plain
Selling




IAB Content Studio Showcase — Special Guest Speaker

SPECIAL GUEST

Brad Jakeman
President
PepsiCo Global Beverage Group

Session:
The Content Conundrum.
Making it fast, making it inexpensive and making it great.

The quest to get all three.
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What’s Next?
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