iab.

ALWAYS

A Global Perspective of Mobile
Consumer Experience

Mobile usage is global and prevalent.
Mobile devices are an integral part of
consumers’ daily lives.

The majority of smartphone users worldwide use their
mobile device every half-hour or more.
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Top countries using their mobile devices
for more than 6 hours a day.

Using Mobile Device More Than
6 Hours on a typical day.
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Actions taken after mobile advertising exposure
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I remembered the brand being
I clicked on the ad ‘
| visited the brand’s website after seeing the ad ‘
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Overview Q

WHAT ARE GLOBAL USERS
DOING ON THEIR MOBILE

DEVICES™:

Activities on Mobile Have Ever Done %
Search for information 98%
Email 97%
Find a location or navigate 97%
Play a mobile game 97%
Instant messaging 96%
Watch a short video 96%
Social network 94%
Read articles or blogs 94%
SMS 94%
Make a call/video call 93%

Global Smariphone Users | APAC  F A 7.46

The number of mobile websites Those in Asia Pacific use
and mobile apps used daily is considerably more mobile
about the same. apps each day than others

Number @
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@ Top mobile website users

Country Per Day
% China 8.12 China
% Ireland 7-29 UK
X Russia 7.14 Ireland

Search, purchasing and booking products or services are
dominant mobile web functions.

FUNCTIONALITY

Consumer Preference

are preferred for entertainment.

ENTERTAINMENT

Consumer Preference @ Mobile Web

Read articles or blogs 62%

il
i

Watch short videos 31%
Watch TV shows or movies 29%
Listen to music 15%

Social network 18%

P o [ [ 4

Play a mobile game 10%

Mobile apps are the overwhelming
choice for communications.

COMMUNICATIONS

Consumer Pre @ Mobile Web

Email
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Instant messaging

Methodology

A22-question survey was designed and fielded by OnDevice Research in 18 markets (Argentina, Australia, Brazil, Canada, China, Ecuador, France, Ireland, Italy, Japan,
Norway, Russia, South Africa, Sweden, Turkey, the U.K,, the U.S.,and Uruguay) from April 21 - May 8, 2017. Two hundred adults, age 18+, were interviewed for each market.
Respondents confirmed that they own and use asmartphone, and are aware of and use either the mobile web or mobile apps to access the internet on their mobile
device.

This IAB research was conducted with the additional support of IAB Argentina, IAB Australia, IAB Brazil, IAB Canada, IAB China, IAB Ecuador, IAB France, IAB Ireland, IAB
Italy, IAB Japan, IAB Norway, IAB Russia, IAB South Africa, IAB Sweden, IAB Turkey, IAB U.K.,and IAB Uruguay.

About IAB

The Interactive Advertising Bureau (IAB) empowers the media and marketing industries to thrive in the digital economy. It is comprised of more than 650 leading media
and technology companies that are responsible for selling, delivering, and optimizing digital advertising or marketing campaigns. Together, they account for 86 percent
of online advertising in the United States. Working with its member companies, the IAB develops technical standards and best practices and fields critical research on
interactive advertising, while also educating brands, agencies, and the wider business community on the importance of digital marketing. The organization is committed
to professional development and elevating the knowledge, skills, expertise, and diversity of the workforce across the industry. Through the work of its public policy
office in Washington, D.C., the IAB advocates for its members and promotes the value of the interactive advertising industry to legislators and policymakers. There are
431ABs licensed to operate in nations around the world and one regional IAB, in Europe. Founded in 1996, the IAB is headquartered in New York City and hasa West
Coast office in San Francisco.
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