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The New Ad Products Portfolio

- Display

A 4

Reduced Ad units Every Ad is LEAN Ad Flexible Sizing
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The New Ad Portfolio

* New Media Experiences
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Social and Messaging Ads New Video Formats Augmented and Virtual Reality
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Flexible Size

» Ad Size Definition
1. By Screen Size

2.Whole Number
Aspect Ratio

3. Ad Real Estate

4. Density
independent Pixels

(dp)
5. Minimum Width

S-M-L (6:1)

Small (mobile)

NIKE FREE HYPERFEEL ‘

Medium (tablet)

NIKE FREE HYPERFEEL m
FEEL A BETTER RUN T AN

Large (desktop)

NIKE FREE HYPERFEEL

FEEL A BETTER RUN

Revolutionary sensation in every stride.
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Flexible Size

* Current Size and Placements
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About Divorce Making Her Feel
Like a

Charlize Theron Is the
Definition of Kick-Ass -- On

B iab.



Flexible Size

* Flexible 4:1 across screens

420x1680

e 0 4 2 FASTER, STRONGER, SMARTER -
‘,, € s All the innovations you need to stay fast on the pitch
b
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Flexible Size

* Flexible 1:1 across screens

245x%245
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300x300

400x400
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Flexible Size
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Static Image
Min
Suatic image  Dimentions
Aspect Max intal Max Subload  Max File Size  [Not
Type Ad Unit (New) Ratio Screen Size® Min. Width {dp)**  K.weight (KB] [KB) (KB) Responsive)
Horizontal Banners 6x1 Smartphore 30050 6:1 Small
Edge to Edge of screen Banner 320650 el - . = e
o ! ! ! ! ! !
Medium () 102 200 5 600x100
II'M“ AT | | | Large | 500 | 150 202 102 | 9t0xiso
Landscape Layout axl Billboarc a1 Senall co 50 102 an 300a75
Top or bottom of the screen Medium &0 0 200 % 6L0x150
(TR IERITTET $70x250 Large sco 15 303 102 970,250
3 N/A NA 31 Senall 3co 50 100 30 300x100
d €00 102 200 s 6005200
Large sc0 150 300 100 900x300
100 Super 10:1 Medkm
Leaderdboarc/ €00 s 202 50 620250
Pushcown
$70x90 Large 500 125 302 2% 970290
Bx1 |Leaderd 7m0 Bl Med | &co ool s om0
| [ | Large [ sco s w oomiz |
Vertical Tall Banner n3 | Portrait . 300x1050 13 Medm | 3co | 200 | 402 | 15 | 300:300
Fits edge to edge totobottom 1,5 3004600 12 Medrm ce 202 0 15 3002500
Fits margin to margin vertically
between page layout slements
Right or left edges of the screen
of page layout
Ties psy Medium Rectangle | 3000250 | 11 | Screen Ske N/A 3co 125 302 2% 300x200
Rectangles/Squares 14 Skyscraper 1504600 1:4  Screen Ske N/A 260 125 302 102 1605540
In between layouts : 2
Thes In Grid layouts 2 N/A | N/A |21 screenSueN/A | co | 5 50 300x150
Usually smal =300 dp widthbut  3x1 N/A N/A 31 Screen Size N/A 3co 50 102 an 300x100
can be larger EL N | N/A | 32 ScreenSkeNfA | co L A I
16x3 N/A N/A 169 Screen Skze N/A 3c0 102 202 75 300x168
Full Fage 9x16 Portrait/landscape Fulpage Flex | NA . 916 small | 300/540 S st 320kSER
e Medkum 600/102¢ 0 503 202 Ee0n1138
Portrait or Landscape [inverted '10116 1 1 1 1 1 T T
aspect ratio) Fullipage Flex N/A 10:16  Medium 800/102¢4 02 502 200 80221282

Edge Portrar/Landscape

Large Ads covering at least hall

the page
Edge to edge of the screen
Margin to Margin of page layout




LEAN Guidance

To T1 T2

— Renderprocess | Requestpage | ide | BuldDOM | biocked | BuidCSSOM | RunJS | Buid DOM | Render page
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Minimize File weight downloads Maximize Page Load Performance
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LEAN Guidance

12

© 0 NSO g b~ b=

Discontinue and Deprecate

UAP (Universal Ad Package) spec 1. All Fixed Sizes
Rich Media spec
180x150

120x60 3. Recommend New Aspect Ratio
88x31

Floating Ads

Pop Up Ads

Auto Expand

Auto Play

2. Full Page Flex Square

Based Ad Units for current.ad sizes
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New Media Experiences

* Native of In Feed Ad Formats
* Emoji Ads
* Augmented Reality

* Virtual Reality Ads
» 360 Degree Video
* Vertical Video

iab.



Research and Test

- Attitudes and Usage Study

Attitudes and Usage Study
100 Key Stakeholders and Thought Leader

Publishers Agencies Ad Tech

Goge wosenion e % B @ 6 MERKLE pnd e i soutors. (UDICOR
7 Mé?r_'" it - ey~ \}\Q‘\ YaHOO! Bucost viewawr @
I’i & .\” —‘m . @ O RIS %‘ mas;‘t BURSTNEDW Underh.ne Sizmek
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— m f) e . 9P = ;Sp-ak I_” M om . Q) sponceceLL
o v @ Advertising.com ~ o

2 M\\%a DOW JONES W-‘gf“ @ “ ¥ < wos | W T o =" PubMatic celtra O
1. Agency respondents represented over $380B in worldwide billing

and included all TOp 10 RECMA (Research Company Evaluating the Media
Agency Industry) rated agencies for 2013

2. Publishers represent 75% of the March 2015 comScore Top 50 ??

3. Top Ad Tech entities with reach of up to 83.1% (comScore, March,
2015)

4, Over 50% of the Top 20 Ad Networks, with reach up to 95% P b

(comScore, March, 2015)



Research and Test

Execution Test IAB Ad Blocking Report

iab.



Research and Test

No b
plug-in HTMLS “v
Geo ~
Location

JS Library

Phase 2 & 3 Test Code library Support Transition Guidance
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Thank You

?) Flex Ads Working Group

Contact: shailley@iabtechlab.com

2>) New Ad Product Portfolio




