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YOU CHOOSE! UNRULY

Most Shared Ad of All Time Most Shared Ad of April

- R

Fl - 5 > .
K I PN T R
AR WA SEE " 1 i V-

. ‘,.' b B 7 ‘2l [

“Friends Furever”

“Taylor vs. Treadmill” _
Android A18-34

Apple Music 113%

241,540,407 Views 33,261,122 Views HAPPIER
7,496,631 Shares 739,607 Shares

3.1% Share Rate 2.22% ShareRate






ABOUT THE DATA
‘ UnrulyShareRs

Unruly ShareRank a
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their video conte
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potential of vid
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BarulyPulse

UNRULY

Future of Video

Advertising Study

Unruly surveyed 3,200
people around the globe

to leam how Millennial
audiences differ in behavior
and preference from Gen /Z,
Gen X and Baby Boomers.



1. USE RESPECTFUL UNRULY
AD FORMATS

+12.2%

“Highly likely” to consider
using ad blockers

Source: The Unruly Future Video Survey, n=3,200 global intemet users



2. AD SHOCK » AD BLOCK

58.9% Bk

many ads

Being shown the same ﬁ

ad over and over again

49.4%

The ads follow me
around the internet

Source: The Unruly Future Video Survey, n=3,200 global intemet users



3. MILLENNIALS ARE MOST
LIKELY TO MUTE VIDEO ADS |
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84.4%

Sometimes, often

or always

Source: The Unruly Future Video Survey, n=3,200 glo



SILENCE IS A GOLDEN UNRULY
OPPORTUNITY

“Spinning Caps” “Interpreter”
Coca-Cola Hotels.com
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5. BE SELF-AWARE, UNRULY
CONSISTENT & AUTHENTIC [ ey

lose trust
if an ad "feels fake"

Source: The Unruly Future Video Survey, n=3,200 global intemet users



6. MAKE ADS MILLENNIALS | ) ¢
WILL SHARE = S /9

UNRULY

112%

more likely to
share ads they like

Source: The Unruly Future Video Survey, n=3,200 global intemet users
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7. MILLENNIALS LIKE TO FEEL
HAPPY AND INSPIRED!

to feel happy

to feel inspired




a5 T
WHAT MAKES MILLENNIALS FEEL.... ”NRUL'):
Inspired

“The Next 100 Years”
BMW

“Christmas Miracle”
WestJet

HAPPIER THAN OLDER VIEWERS MORE INSPIRED THAN OLDER VIEWERS
R O "




MILLENNIAL MEN ARE

THE MOST EMOTIONAL DEMO

NORM 0 1

Demographic: 25-34 Male  Market: US

Source: UnrulyPulse



MILLENNIAL WOMEN RESPOND m
MOST TO WARMTH

5_

NORM

Demographic: 25-34 Female  Market: US

Source: UnrulyPulse



Source: The Unruly Future Video Survey, n=3,200 global intemet users

8. ZEITGEIST IS P REASON
MILLENNIALS SHARE |

— WK
Know what’s #trending Al
to drive sharing

-

. .

¥ UNRULY

+8%

More likely to like it like it
when brands hop when brands are
on an authentic trend quick to hop on a trend




UNRULY
KEY SOCIAL MOTIVATIONS

Social Motivations

Shared Passjon
I would share this video becauseg jt gives me the

OPportunity to connect with my friends about 5 shareq Passion or Interest
Social IRL (in real life)
I would share thig




UNRULY

“Girl Emojis”

Always ‘

MORE ZEITGEIST THAN OLDER VIEWERS



9. MILLENNILS MIGRATE ACROSS "
DEVICES... AND LOVE THE LAPTOP! 7§

Millennials Survey Response




'10. NO ONE TELLS A
MILLENNIAL WHAT TO DO!

Millennials demand moreicontrol
than the average viewer

Source: The Unmuly Future Vig
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33%

M;ke it uful 45%

i\

Make it entertaining 3

Make it authentic

Source: The Unruly Future Video Survey, n=3,200 global intemet users




THANKS FO

DEVEA PRYWES
VP MARKETING AND INSIGHT, US

DEVRA.PRYWES@UNRULYGROUP.COM

@unrulyco



THE HUFFINGTON POST

{

Watch a short featured video

HUFFPOST NEWSLETTERS clip

SUGGESTED FOR YOU

OUTSTREAM NATIVE SKIPPABLE INCENTIVIZED
VIDEO NEWSFEED PRE-ROLL VIDEO
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BE YOURSELF, ALL OTHER UNRULY

BRANDS ARE TAKEN

“Rule Yourself”
Under Armour

WOULD SHARE FOR SELF-EXPRESSION THAN OLDER VIEWERS

B -




