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Tools Connect Human Beings..



http://www.kpcb.com/blog/2015-
internet trends

The User Has More Control Than Ever

Source: http://www.kpcb.com/internet-trends



Never Used a Computer – Yet His Brand is Online

*

Source: https://www.yelp.com/biz/carmies-crown-chicago



Customers Touch Multiple Channels



Customers Choose their Path to Your Business



2016

Build Enough Side Doors

www.yourdo
main.com



Side Door Visitors Behave Differently

Source: Journalism.org

http://www.journalism.org/2014/03/13/social-search-direct/1-pj_14-01-09_referraltraffic_traffic-to-news-sites_640px/


• Options: Content on consumer’s choice
• Nurture: Attract and engage 
• Educate: Connect your product to customer’s pain point

Letting Customers Find You – Inbound Marketing

Tools:
• Keyword Research (Google Trends, Google Adword Keyword Tool)
• eBook Downloads
• Subscription Pop-up
• Email Newsletters
• Blogs
• Guest Posts
• Webinars



• Recency:  Publishing regularly
• Relevance: Matching your content to your audience
• Proximity: Building a website to signal local business
• Prominence: Links to your website from prominent websites

Local Businesses Need a Digital-Local Integration

Solution: 
• Websites coding should reflect a local business 

• Name, Address, Phone Number (NAP)
• Structured Data, Schema.org markup

• Content Calendar/Blog
• Customer Surveys/Research
• Guest Posts, PR Strategy 
• Local Universities, Chamber of Commerce/CVB 



10 Essential Tools to Help Customers Reach You

o Live Chat

o Tracking Numbers

o Photos

o Testimonial Videos

o Product Videos

o Call to Action Buttons

o Forms / Surveys 

o Special Offers Published 

Everywhere

o Mobile-Friendly Website

o Blog



Steps to Improve Your Local Ranking

You can improve your business’s local ranking by using Google My Business
and local directories:

o Make sure that you’ve entered all of your business information in Google 
My Business

o Verify your business locations
o Entering and updating your opening hours, including special hours for 

holidays and special events
o Interact with customers by responding to reviews that they leave about 

your business
o Adding photos to your listings shows people your goods and services
o Improve prominence by getting known across the web through links, 

articles, and directories

http://google.com/business
https://support.google.com/business/answer/6303076#online


New Tools To Grow Your Business

o Look Alike Audience Advertising

o Voice Search

o Artificial Intelligence – Bots

o Cognitive Analysis - Tone, Emotion and Text Analysis

o Contextual Conversations – Paying attention to People, 

Places and Things



Surefire Social

Content Marketing

Google & Facebook 
Advertising

Search Engine 
Optimization

Website/CMS

Social Media

Reviews & Reputation

Maps & Local 
Directories

http://www.surefiresocial.com



Thank You!

Shashi@surefiresocial.com
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