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RISING STARS UAP ADS

|JAB DISPLAY RISING STARS ADS

MORE EFFECTIVE LESS INTRUSIVE

o Scale'of 1'to 5 where 1=Strongly Disagree & 5=Strongly Agree

4x 2 9 - 5 /o DOES NOT FORCE ITSELF IN FRONT OF CONTENT

HIGHER AD RECALL ~ HIGHER BRAND LIFT ———— | 3 Q5
1 2 3 4 5 "

DOES NOT INTERRUPT WHAT | AM DOING

MORE INTERACTIVE —— | 3,92
sx 3x DOES NOT TAKE ME AWAY FROM THE PAGE

—— |
LONGER GAZE DURATION ~ HIGHER INTERACTION RATE T 3.8
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//////////////////7//////7/////////// /////////////////////7////////////////// ///////////////////////////// /

=LL
>— il ////////////

//////////////////// //////////////////////////// //%/////////////////
CHOICE

I ///////////////////////////////////////////// //////////////////////////////////////////////////////////

~RIE|
////////////////////////////////////////////%/////////////////4////////%//////////////////////////

CONTROL
//////////////// ////// 1/ /////////////// 111y //////////// 11110 //////// //// / //////////
/ AER CONTROLLED ME ////// /////
/////////////// ////////////////////////////////////// ////////////////////////// ///////////// ////////

For more on |AB Rising Stars ad units visit iab.net/brandequity or iab.net/risingstars iab
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