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What Matters Next 
 



Hi, my name is Chris… 

I’ve been some places… 

I’ve learned some things… 

And now I’m here… 





Some of FRC’s Online Ad Investments 



• Looking back before we look forward….  



1975 



1989 



1994 



20 Years of Online Advertising 

10 year   

18% 

CAGR 

 

$12 

Billion 

Quarter 



 3 THINGS THAT MATTER 

• Plus one bonus thing that might matter 

 



1) Mobile, Mobile, Mobile 













Why is 2014 Mobile like 1994 Web? 

• It’s pre-Pagerank 

 

• It’s pre-Netscape 

 

• There’s no equivalent of a URL 

 



Mobile Platforms have Advantages 

• Facebook – over 1 billion mobile MAU’s; 53% of 
revenue is mobile 

 

• Google – 79% global handset market share 

 

• Apple – $15 Billion dollars paid to developers 

 

• Twitter – 184M mobile MAU’s; 75% of revenue is 
mobile  

 



2) Online and Offline Converging 

• Physical and Digital 



2014 





Beacons – big deal? 

• Yes – local, pinpoint, indoor location accuracy 

 

• Already built into 200M+ iPhones 

 

• Is this the cookie for the physical world? 

 

• Does it enable retargeting in the physical world? 



3) Content and Marketing Blurring 

• What is a Native Ad?   

 

• What’s an ad on social?   

 

• In the future, will you ever post content and not 
pay to promote it? 

 

• Two great examples from our portfolio… 





Percolate 



4) Bonus: A Thing that Might Matter 

• The future of RTB/Programmatic is the past of 
the Stock Market 

 



 

Thanks! 

Chris Fralic, Partner at First Round Capital 
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