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http://www.iab.net/wiki/index.php/Ad
http://www.iab.net/wiki/index.php/Ad_impression
http://www.iab.net/wiki/index.php/Ad_view
http://www.iab.net/wiki/index.php/Click
http://www.iab.net/wiki/index.php/Direct_navigation
http://www.iab.net/wiki/index.php/Engagement
http://www.iab.net/wiki/index.php/Engagement
http://www.iab.net/wiki/index.php/Event
http://www.iab.net/wiki/index.php/Factor
http://www.iab.net/wiki/index.php/Frequency
http://www.iab.net/wiki/index.php/IP%20address
http://www.iab.net/wiki/index.php/IP_to_geo
http://www.iab.net/wiki/index.php/Click-stream
http://www.iab.net/wiki/index.php/Recency
http://www.iab.net/wiki/index.php/Scope
http://www.iab.net/wiki/index.php/Search
http://www.iab.net/wiki/index.php/Sequence_position

